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27. TOWER, BRIDGE AND PYLON ADVERTISING SIGNS 
 

“tower, bridge and pylon advertising sign” means a billboard affixed 
to or painted on a tower, bridge or pylon that is not used primarily for 
advertising purposes; 
 
“tower structure” means a structure used for advertising in a parking 
area of a shopping centre and at an important transport node such as 
an airport, railway station or bus or taxi station; 

 
“pylon sign” means any sign whether stationary or actuated, 
displayed on or forming an integral part of a pylon, mast, tower or 
similar structure other than a building or an advertising hoarding; 

 
(1) No person may erect or display a tower, bridge or pylon 

advertising sign in a natural area, or an urban area of 
maximum control, or over a freeway in any area. 

 
(2) No one may erect or display a tower, bridge or pylon 

advertising sign in an urban area of partial or minimum 
control without first obtaining the written approval of the 
municipality, or if necessary the written approval of the South 
African National Roads Agency. 
 

(3) The maximum area of advertising sign on tower, bridge and 
pylon advertising signs per structure shall not exceed 36 m². 

 
(4) The clear height of a pylon advertising sign may not be less 

than 2,4 m, and a maximum height of 7,5 m. 
 
(5) The clear height of a bridge sign shall not be less than 6 m. 
 
(6) A sign shall not project more than 300mm from the main 

supporting structure. 
 
(7) No person may erect or display a tower, bridge or pylon 

advertising sign that is illuminated or animated except in an 
urban area of minimum or partial control, and then only if – 

 
(a) it is not a safety hazard; 
(b) it does not cause undue disturbance; 
(c) the source of the illumination is concealed from 

oncoming traffic. 
 

(8) No person may attach an advertisement to a pylon unless the 
pylon is independently supported without the aid of guys, 
stays, brackets or other restraining devices, and is properly 
secured to an adequate foundation in the ground. 

 
(9) The sign shall form an integral part of the design of the structure. 
 

 
ADDITIONAL RPPA REQUIREMENTS 

 
� Applicants must obtain comments from the RPPA.  
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28. ADVERTISEMENTS FOR SPONSORED ROAD TRAFFIC PROJECTS 
 

“advertisement for sponsored road traffic projects” means an 
advertisement relating to the sponsoring of a specific project aimed at 
the provision of road services, the promotion or road safety or the 
management and conservation of roadside environments; 
 
“advertisement” means any visible representation of a word, name, 
letter, figure, object, mark, symbol, abbreviation, light, or any 
combination thereof with the object or transferring information, which 
is visible from any street or public place, but it does not include a road 
traffic sign; 
 
(1) A sign for sponsored road traffic projects may contain the 

name and the details of the project and the name(s), logo(s) 
and message(s) of the sponsor, which shall not exceed 20% 
of the area of the sign. 

 
(2) A sign for sponsored road traffic projects requires the specific 

consent of the municipality. 
 
(3) A sign for sponsored road traffic projects shall not exceed 4,5 

m² in area of sign and the total height of the sign shall not be 
more than 3 m above ground level. 

 
(4) The municipality may approve conditionally or 

unconditionally, or reject proposals for sponsored road traffic 
projects at its discretion. 
 

(5) No advertisement for a sponsored road traffic project may be 
combined with or be attached to a road traffic sign. 

 
(6) No road traffic sign, or symbol used in any road traffic sign, 

may be used in an advertisement for a sponsored road traffic 
project. 

 
(8) An advertisement for a sponsored road traffic project may be 

displayed in a road reserve, but not on a road island. 
 

(9) An advertisement for a sponsored road traffic project may not 
be animated. 

 
 

ADDITIONAL RPPA REQUIREMENTS 
 
� The Mbombela Local Municipality must obtain comments from 

the RPPA when this type of signage is planned. 
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29. ADVERTISING SIGNS AT EDUCATIONAL INSTITUTIONS 
 

“advertising sign” means any screen, fence, wall, device or any 
other physical structure or object erected to display an advertisement 
or which is in itself an advertisement or used to display an 
advertisement; 

  
(1) No person may erect a free-standing advertising sign at an 

educational institution without first obtaining the written 
approval of the municipality and the RPPA. 

 
(2) A free-standing sign at educational facilities and at institutions 

may indicate the name and nature of the facility or institution 
and the name of a sponsor/s. 

 
(3) A maximum total sign area of 18 m² is allowed, provided that 

this area may be divided into panels of equal size, form and 
construction incorporated into one individual combination 
free-standing sign. 

 
(4) Only one individual free-standing sign shall be permitted per 

vehicle entrance. 
 
(5) Illumination of free-standing signs at educational facilities and 

at institutions will be allowed. 
 
(6) Free-standing signs at educational facilities and at institutions 

shall not, in the discretion of the municipality, in any way 
detrimentally affect the residential character and amenity of 
the neighbourhood or any other amenities of the area and / or 
the surroundings. 

 
(7) Only small billboards and tower structure which are “internally 

orientated” shall be permitted at educational facilities and at 
institutions. 

 
 

ADDITIONAL RPPA REQUIREMENTS 
 

� No advertising sign may be erected on the property of an 
educational institution other than the name of institution within 
Riverside Park Precinct. 
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30. BILLBOARD AT SCHOOLS 
 

“billboard” means any screen or board larger than 4.5 m², supported 
by a free standing structure, which is to be used or intended to be 
used for the purpose of posting, displaying or exhibiting an 
advertisement and which is also commonly known as advertising 
hoarding. The main function of a billboard is to advertise non-locality-
bound products, activities or services; 

 
(1) Only one billboard with a maximum area of 36 m² per face 

(back to back or a v board) and a maximum height of 9.0 m 
will be allowed on a school erf provided that it does not in any 
way detrimentally affect the residential character and amenity 
of the neighbourhood and it is not visible from the nearby 
residential area. 

 
 

ADDITIONAL RPPA REQUIREMENTS 
 

� No billboards may be erected at schools within the Riverside Park 
Precinct. 
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31. SERVICE FACILITY ADVERTISING SIGNS 
  

“service facility advertising sign” means an advertising sign at a 
filling station or roadside rest and service area; 

 
(1) No person may erect a service facility advertising sign 

without first obtaining the written approval of the municipality. 
 
(2) A service facility advertising sign may refer only to the name 

or logo of a business providing a service, and the type of 
service provided. 
 

(3) A service facility advertising sign must be locality-bound and 
may be erected or displayed only in service facilities adjacent 
to and directly accessible from national, provincial or urban 
roads at which the advertisement is directed.  Only one such 
advertising sign per direction of traffic flow will be allowed. 

 
(4) No service facility advertising sign may exceed the following 

dimensions: 
 

Natural areas and urban 
freeways 10 m in height and 3 m in width 

Other urban areas 7 m in height and 2 m in width 

Rural areas 20 m in height and 6 m in width 

 
 
(5) The municipality may stipulate requirements for the 

positioning of the advertising sign. 
 

(6) A service facility advertising sign may not be animated, and 
illumination is allowed only while the services concerned are 
being provided. 

 
(7) No advertisement shall be allowed in a roadside service area 

except a service facility advertising sign permitted under 
these by-laws, unless used for internal direction and 
orientated and aimed at motorists within the facility. 

 
(8) No person may erect a service facility advertising sign within 

a road reserve. 
 

(9) No person may erect a service facility advertising sign in the 
road median or on an island. 

 
ADDITIONAL RPPA REQUIREMENTS 
 

� Applicants must obtain comments from the RPPA prior to the 
erection of such signs. 
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32. TOURISM SIGNS 
 

“tourism sign” means a road traffic sign having a trapezoidal shape and 
white on brown colour, the main objective of which is to inform and 
guide tourists in the final stages of their journeys; 

 
(1) No person may erect a tourism sign without first obtaining the 

written approval of the municipality and the RPPA.  
 
(2) Tourism signs are permitted in all areas of control. 

 
(3) Tourism signs may be displayed within all road reserves, except 

road medians and road island. 
 

(4) Tourism signs must have a distinctive white and brown colour 
and must use symbols according to the specifications in terms 
of the Road Traffic Signs Manual and the Road Traffic Act (Act 
93 of 1996). 

 
(5) Only two tourism signs per enterprise may be erected at only the 

nearest significant intersections to the tourist facility or within 
100 m from the entrance on a straight road, within urban areas, 
subject to (6). 

 
(6) No tourism sign is permitted at an intersection with a major 

arterial road as classified by the relevant roads authority. 
 

(7) Tourism signs shall be erected by the municipality or by any 
other relevant authority at the cost of the applicant. 

 
ADDITIONAL RPPA REQUIREMENTS 
 

� Applicants must obtain comments from the RPPA prior to the planning 
and erection of such signs. 
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33. AERIAL ADVERTISEMENTS “BLIMPS” 
  

“aerial advertisement” means an advertisement that is exhibited, 
displayed or performed in the air with the aid of balloons, searchlights, 
aircraft or similar means; 

 
(1) No person shall display an aerial advertisement in a natural or a 

rural area. 
 
(2) An aerial advertisement may not be illuminated or animated, 

except that an airship may be illuminated. 
 

(3) With the exception of a moored airship, an aerial advertisement 
may be displayed only in daylight hours. 

 
(4) No aerial advertisement shall be displayed for a period 

exceeding two weeks in any calendar year. 
 

(5) Any requirement or conditions prescribed by the Department of 
Civil Aviation must be adhered to. 

 
(6) No captive or unmanned free balloon shall be flown without the 

written permission of the Commissioner of Civil Aviation 
after the permission of the Municipality has been granted. 

 
(7) Only the name of the business and one commercial article may 

be displayed on the balloon. 
 

(8) A public liability policy to the value determined by the 
Municipality from time to time,  

 
(9) together with proof of submission of the application to the 

Commissioner of Civil Aviation must accompany an application. 
 

(10) An aerial sign shall not be flown at a height of more than 45 m 
above the surface (measured from ground level or from the 
surface on which a towing vehicle or vessel is travelling, to the 
top of the craft or object displaying the sign) without the written 
permission of the Commissioner of Civil Aviation. 

 
 
ADDITIONAL RPPA REQUIREMENTS 
 

� All aerial advertisement must be approved by the RPPA. 
� Only one aerial advertisement at a time within the Riverside Park 

Precinct may be launched. 
� The first approved applicant (as notified by the RPPA) will be allowed 

to launch. 
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34. TRAILER ADVERTISING 

 
“trailer advertising” means any transport trailer that is used for the 
purpose of advertising; 
 
(1) Trailer Advertising, whether stationary or not, is not permitted 

in the municipal area, whether on private land or municipal 
property. 
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35. PAMPHLETS 
 

(1) The distributing company shall register with the municipality 
before being allowed to distribute pamphlets. 

 
(2) A registration fee as determined from time to time by the 

municipality is payable annually. 
 

(3) The distributing company shall upon registration provide a 
list of clients that intends to advertise by means of the 
distribution of pamphlets in the municipal area. 

 
(4) Pamphlets may only be distributed in post boxes at 

residential dwelling units or parked vehicles at demarcated 
parking spaces. 

 
(5) No one may distribute pamphlets to motorists in the moving 

traffic or at robots within public roads. 
 

ADDITIONAL RPPA REQUIREMENTS 
 

� No pamphlets may be distributed on public land within the RPPA.  
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36. PROHIBITED SIGNS 
 

(1) Any sign type not covered by these by-laws shall be 
regarded as an illegal sign unless the specific consent of the 
municipality has been obtained; 

 
(2) No person shall erect or display any of the following signs or 

causes or allow any such sign to be erected or displayed: 
 

(a) Any animated or flashing sign the frequency of the 
animation or flashes or other intermittent alterations 
of which disturbs the residents or occupants of any 
building or is a source of nuisance to the public; 

(b) Any swinging sign; 
(c) Any moveable or transit sign, or trailer advertising 

sign, whether stationary or not, on private property 
or on Municipal property; 

(d) Any poster pasted onto supporting columns, pillars 
trees electric poles robots or traffic signs; 

(e) Super billboards; 
(f) Sky signs; 
(g) The distribution of pamphlets at road intersections; 
(h) Any sign to be suspended across a street; 
(i) Street pole ads for advertising of commercial 

products, services or events by means of pavement 
posters and notices attached to electrical light poles; 

(j) Combination industrial signs within road reserves; 
(k) Non-locality bound flat signs on buildings; 
(l) Advertising signs on land situated in an area of 

maximum control, except where otherwise provided 
for in terms of these by-laws; 

(m) Any permanent sign of which the maximum display 
period has expired; 

(n) Any type of sign which the size exceeds 36 m², 
whether on Municipal property or not; 

(o) Projected signs. 
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37. ILLUMINATION AND ELECTRONIC SIGNS 
“illuminated” in relation to an advertisement means that it has been 
installed with electrical or other power for the purpose of illuminating 
it, either continuously or intermittently; 

 
“electronic sign” means a sign not exceeding 18 m² in sign area 
which has an electronically controlled, illuminated display surface 
which allows all or a portion of the sign to be changed, animated or 
illuminated in different ways; 

 
“light not intended for illumination” means a flashing, flickering or 
continuous light source, beam of light or a number of such sources or 
beams, aimed or moved in such a manner as to attract attention, 
without being primarily for the purpose of illuminating an area or 
object; 

 
(1)  Illumination is permitted on a sign only if it does not lead to 

unsafe driving conditions, or does not have a detrimental 
effect on the surrounding area and where it is not 
specifically prohibited. 

(2)  The luminance level on any sign where illumination is 
permitted, and where the applicable speed limit on the road is 
higher than 60 km per hour, shall not exceed the following: 

 
Illuminated area Maximum luminance 
Less than 0,5 m²  1000 candela per m²  

0,5 to 2,0 m²  800 candela per m²  

2,0 to 10 m²  600 candela per m²  
10 or more m² in visual 
zones  350 candela per m²  

10 or more m² in other areas  400 candela per m²  

 
(3)  A variable or animated message shall not exceed the  

  following frame update limits: 
 

Speed limit 60 km per hour or less: Full video and frames that 
change continuously. One single complete frame that 
changes every. Speed limit more than 60km per hour 30 
seconds as a minimum. 

(4)  An electronic sign shall not obstruct the view of a driver 
or pedestrian or be in the direct line of sight of a traffic light. 

(5)  An electronic sign shall not have subliminal flashes. 
 
(6)  Light not intended for illumination shall only be utilised if it is 

allowed for in the environmental plans of the Municipality. 
 
(7)  All signs that could interfere with radio or television reception 

must be equipped with suppressors that eliminate all forms 
of interference, and electrical wiring must be in accordance 
with the provisions of the Municipality's Electrical by-laws,  
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any other legislation applicable to electric signs and the 
approval of the General Manager: Electricity. 

 
(8) An electronic sign shall not exceed18 m² in sign area except 

with the specific consent of the Municipality. 
 
(9) The advertising structure shall not exceed 8,5 m in height. 
 
(10) The clear height of the advertising structure shall not be  

  less than 2,4 m. 
 
(11)  An electronic sign may only be erected in an area of partial 

or minimum control and requires the specific consent of the 
Municipality. 

 
(12)  An electronic sign shall be displayed perpendicular, or at an 

angle of 30°, to the direction of oncoming traffic. 
 
(13)  An advertising sign scoping report and/or an EIA which 

includes visual, social and traffic safety aspects may be 
required for electronic signs. 

 
(14)  Spacing requirements shall be in accordance with the 

spacing of high impact signs as per the municipal 
advertising by-laws. 

 
(15)  Notwithstanding (7) above, an electronic sign may not be 

erected closer than 1,5 km to another electronic sign in the 
same road. 

 
(16)  An electronic sign shall be placed on a base which has been 

designed and erected to the satisfaction of the Municipality. 
 
 
 
ADDITIONAL RPPA REQUIREMENTS 
 

� Applicants must obtain comments from the RPPA prior to the 
erection of such signs. 
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38. WRAP OF BUILDINGS 
 

(1)  A building wrap sign shall only be permitted in areas of 
minimum and partial control and requires the specific consent 
of the Municipality and the RPPA. 

 
(2)  The shape dimensions and area of the sign shall be 

as determined by the Municipality. 
 
(3)  An advertising sign scoping report which includes visual, 

social and traffic safety aspects and the effect of the sign on 
other approved signs in the vicinity may be required. 

 
(4)  External illumination of a building wrap sign may be permitted 

at the discretion of the Municipality. 
 
(5)  An approval of a building wrap sign shall be for a period of 

twelve months or the duration of the construction, renovation 
or maintenance work whichever is the shorter, where after the 
approval can be renewed subject to such additional 
conditions as the Municipality deems fit, on payment of the 
requisite fees. 

 
 
ADDITIONAL RPPA REQUIREMENTS 
 

� Applicants must obtain comments from the RPPA prior to the 
erection of wraps. 
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PART C: GENERAL PROVISIONS 
 

 
C.1 Approval by Riverside Park Precinct Association 
  
  Any new advertising or branding signs, as described in Part B, which require RPPA approval  
  must comply with the following approvals process: 

1. The design of the sign including dimensions as well as placement on building or stand 
must be indicated.  

2. Materials used and colour must be indicated. 
 
  These designs must be submitted to the RPPA offices on the first floor of The Grove (adjacent  
  to MPower). 
 

The RPPA committee as well as the Precinct Signage Architects will evaluate the signage proposal 
within 14 days and once approval has been given, the signs might have to follow a municipal 
approvals process as is determined in Part B. 
 
 

 C.2 Municipal Provision 
 

Kindly note that all signage requires municipal approval and that the following provisions as 
described in the Mbombela Local Authority Notice 52 regarding signage may be of relevance: 

1. Approval by Municipality. 
2. Refusal, withdrawal or amendment of approval and Appeal Procedure. 
3. Erection and maintenance of advertising signs. 
4. Transitional provisions. 
5. Entry and inspection by municipal official. 
6. Offences. 
7. Determination of responsible persons. 
8. Removal of signs or advertising hoardings. 
9. Serving Notices. 

 
 

C.3 Reservation of Rights 
 

The Riverside Park Precinct Association hereby reserves the right to refuse any signage which it 
deems to negatively affect the image of the Precinct whether such signage conforms to the above 
mentioned regulations or not. This refusal may be by the RPPA or the Precinct Signage Architect 
and such decision is final and binding. 
It is the responsibility of the applicant to ensure that the latest edition of this manual is being 
complied with. 

 
 
 
 

 


